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HOW TO
DRIVE YOUR MINT SALES?

1. GET TO KNOW THE CATEGORY

MERCHANDISE AT THE TILL AREA STOCK THE BEST SELLERS

PLACE MINTS NEXT TO COFFEE MACHINES AND IN FOOD-TO-GO

#1 REASON FOR PURCHASING MINTS IS TO REFRESH 
BREATH - THIS IS KEY AFTER COFFEE AND MEALS

2. TAKE A FRESH APPROACH TO MINTS

WITH 1/3 ALL MINT SALES1 SOLD THROUGH INDIE AND SYMBOL STORIES IT IS A KEY FOCUS AREA

WITH HIGH IMPULSE PURCHASING, IN-STORE VISIBILITY IS KEY.

TOP SELLING MINT SINGLES IN INDEPENDENT 
AND SYMBOL STORES4

EVERY SHOPPER VISITS HERE SO IT'S THE BEST
LOCATION TO DRIVE IMPULSE SINGLE SALES

COFFEE & MINTS BOTH OVER INDEX IN 'MORNING BREAK' AND 'AFTERNOON TREAT' OCCASIONS5

HIGH IMPULSE PURCHASING 
4x1 MORE THAN OTHER 

CATEGORIES2

Older demorgaphic that 
matches the profile of 
convenience shoppers

Mints are consumed to refresh
and last longer than gum - so 

highlighting both is key

HFSS Legislation applies from October 2022 to Retailers. 
Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.
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